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Over 60 Years History - since 1958
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MARKETING AWARDS

EPBRARE (XFR "“NEAN" ) | RTERRTEES — M ANEZERARET - BEEEENS
ZA. B ARGHRNETHEREINE, LIRRER AT LAEEAESERE M. $—1
WEREIERIENSE AR BEFFHRMAIKH IR EA SR F IR TA R CHITRREH.LEDS
TABEKBEE,

MFERBIFHREIIISHIAREEE, Shop! ARZFCKY BEIVFREZEEHFR, BAM
PHENBERARESIEEN, ERITAREREAISAIERE.

RREENSE L AR ERALIRTElliot ). AxelrodBEEEIER!, HiBAOMA, BERE "ANHEH
R . BEETEEHENER SRMTUMER, NEANTZIRENRTERENREE, &
FATIRERERR,

Shop! XRFLERESTHLKR 141 EX!

Shop! Awards Competition have developed into 14 sections worldwide!

The Indian Award (also known as the "Golden Statuette") was designed from the first three-
dimensional selling point display in the United States - an Indian in a tobacco shop. Indian statues are placed
outside tobacco stores to remind passers-by that they can buy tobacco products inside. The first tobacco
shop Indians were carved by sailors waiting to return from scraps of logs or pillars and painted with colorful
paint to make the Indians look more realistic.

From its humble beginnings to today’s Shop! Awards Contest winners, selling point marketing has
spread to affect almost the entire retail product, and naturally the Indians are the most symbolic and
inevitable choice for Shop! Awards Contest logo.

The Indian statue was sculpted by Elliot J. Axelrod of New York and named OMA, which stands for
Outstanding Marketing Achievement. With the development of retail marketing and selling point advertising
display industry, the statuette has gradually been valued and favored by brands and retailers, and has
become the Oscar in the industry.
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Global Awards Eligibility

AESWEN "SEBEEFR" | MAPEXIERShop! EfFAREAEF—MEXEX,

S5£BMEEXERE. FAFEH, R tKekegERENE—AO.

This competition is known as the "Oscar of Retail" ,and as one of the regional divisions of the Shop! Global Awards, Greater China shares the same
purpose and competition format with all other global divisions, representing the sole gateway to the highest global honor in this region.
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EINSHOP!£IR K2
SeRERERER

GOLD WINNERS ARE ELIGIBLE
NOMINATED F(

SHOP! GLOBAL AWARDS

COMPETE WITH GOLD WIN
WORLDWIL
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Cost-effective Overseas Exposure

BYSE, BIEmIVSOREEKES! KEREARIERNRER, B IFENG!

By participating, gain global exposure through the strength of your work!

While earning team glory, it’s easy to expand into overseas markets!




ElfFZFFRIAILE

International Certificate

Recommondez votre/vos
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- 2KET105 1T RIRIESRE, B
EE VIR B IRATRRISE I MUIE,
« FRENNIEIRIMASHOP! £IKERRZESIA

IERIRMSIES, EfrMtEHEEREME!

e QOver 100,000 entries from all over the world,
showcasing the growth and prowess of numerous
enterprises.

* The award-winning institution will be awarded a
SHOP! globally certified trophy and certificate,

and the international endorsement is more

authoritative!

zozs SHOPI MARKETING AWARDS CONTEST
e BEFSEEWHXARE
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Emgl\1¥$ E ¢ Eﬁ‘%E%lR:FIRIE Domestic and International .lury Panels - Ensuring Fair Competition

© FEZEIHBLUIBEIHTITE, BRTEIUAAF. RERTS

RIS TIFSD .
© IFHEEHERINTE, FEWWRRFREARy, SKERES
m. BERiE.

© RREBREHIAR [FEAR] BETSR(FERBAZE, EiRE
LATHERMTEBXTHEE, BYRIRREEEFHAI— R
I,

EXECUTIVE DIRECTOR UPDATE

All entries will be judged in closed-name mode to ensure that the
judges will score the entries in a fair and impartial manner.

The judging panel will be composed of domestic and international
judges, the retail industry and the academic community, with a
view to making the results more comprehensive and fair.

The Award [Best of the Year] is based on the confirmation of the
gold award and is reviewed again by the international judges
before the award ceremony, which is definitely an award that the
winning company should be proud of.

10
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4

EE E Jackie Chan
LEO VAN DE POLDER, MaRC Damon Frank Giannoccaro JBZE q q g UEJ Berman Law
| e aa e R PRIMEER] Publicis Commerce |d8 Studio
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.
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Tl FEE Len Wang Peter Goldsmith B5$3E Chen Junyi Pier Luigi Giraudi
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Media EXposure - Let excellent entries receive more attention!

RR(EmBRESE—ELMER!
SHOP!eacoEM R £k D REERIMNIE R RER,

R SESFRRNS A& !

Shop! 2t XEM. Linked-in, ARS. RS, FEIEM......

The awarded-winnings will be showcased across the internet along with the contest!
SHOP!eaco's official website and global branches will publish and share both
domestically and internationally, and they will also be featured on our partnered
renowned media outlets!

Shop! Global Community official website, Linked-in, WeChat official accounts, video

channels, CNAD.com, and more.
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Domestic Media Release

SHOPleaco Bl T SRIB R fL 6 & YEUREIAS,
R %!

SHOP!eaco official channels and preferred

partners release simultaneously!

2023 Shop! EFSHEHERTAREMZHIE

2023 Shop! EIRFSHERISRTARETIZEL
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' 2023 Shop! EfFSESHT

2023-11-30 10:14:35 R: SHAHRSR

115208, WEA TERRER 22
IR kiRl LIEEERD, AT
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FBM: https://news.sina.com.cn/sx/2023-11-
30/detail-imzwkmiy9938472.shtml

RUEL R :

https://tech.ifeng.com/c/8V86IvPTzNc

FEM : http://news.china.com.cn/mts/2023-
11/30/content 1188995.htm

HREFRTER -
http://www.sh.chinanews.com.cn/chanjing/2023-
11-30/119149.shtml

RES:

https://v.youku.com/v show/id XNjlwMDUzNTE3

https://v.gq.com/x/page/v3529fdpu68.html
SEBERIR: https://mp.weixin.qg.com/s/rpor4-
HiC-v7Ubnxg1Q9yw

R0 mARR :
http://www.jinrongpp.cn/ypr/2023/1113369130.ht
ml

IMERHZER :
http://www.jzxiaofei.cn/jze/2023/16248511.html
B—r&5K:
https://www.firstadw.com/zixun/38010965.html|
Bl PR amhE R <
https://shimo.im/sheets/8Nk6e70DLjsWZ5gL/MO
DOC

amhE AR :
http://news.cqgtimes.cn/gundong/2023/1130/8433
5.html
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http://sh.sina.com.cn/news/g/2023-03-31/detail-imyntrfh7642820.shtml
https://biz.ifeng.com/c/8ObDouW0vDO
https://biz.ifeng.com/c/8ObDouW0vDO
http://www.sh.chinanews.com.cn/cjqt/2023-04-01/109840.shtml
http://www.sh.chinanews.com.cn/cjqt/2023-04-01/109840.shtml
http://www.sh.chinanews.com.cn/cjqt/2023-04-01/109840.shtml
http://www.sh.chinanews.com.cn/cjqt/2023-04-01/109840.shtml
http://www.sh.chinanews.com.cn/cjqt/2023-04-01/109840.shtml
https://v.youku.com/v_show/id_XNTk1NjgxNzM0OA==.html
https://v.youku.com/v_show/id_XNTk1NjgxNzM0OA==.html
https://v.qq.com/x/page/g3508jtwm43.html
https://mp.weixin.qq.com/s/aE1acUHJNpZWqzIm8B7E6w
https://mp.weixin.qq.com/s/aE1acUHJNpZWqzIm8B7E6w
https://mp.weixin.qq.com/s/aE1acUHJNpZWqzIm8B7E6w
https://mp.weixin.qq.com/s/aE1acUHJNpZWqzIm8B7E6w
https://mp.weixin.qq.com/s/aE1acUHJNpZWqzIm8B7E6w
http://www.jinrongpp.cn/ypr/2023/0312433430.html
http://www.jinrongpp.cn/ypr/2023/0312433430.html
http://www.jzxiaofei.cn/jze/2023/15548903.html
https://www.firstadw.com/zixun/3806578.html
http://www.iibrend.com/news/202303/304742.html
http://www.iibrend.com/news/202303/304742.html
http://news.cqtimes.cn/gundong/2023/0330/61749.html
http://news.cqtimes.cn/gundong/2023/0330/61749.html
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International Media Release

shop! S EBR S IRH ML,
Hez.Zid

Shop! Headquarters and global branches

release simultaneously!

* Enhancing retail environments and experiences *

NEWSAND TRENDS - INSIGHTS - RESOURCES - EVENTS -~ AWARDS

Shop! MarketPlace 2024 Celebrates the
Best-in-Class from Around the World

Recognizing the most elite POP advertising displays and in-store activations with
the Shop! Global Awards

Published 2 month g April 17,2024
©y Shop! Association

x
2023
y
|
W ELEVATING THE IN-STORE EXPERIENCE

=L
S J
MarketPlace :pi2527,2023 | avstin, 7

Shop Asia Corporation
Organization
° (PRESS RELEASE) MONTCLAIR, NJ - The most innovative displays and activations Jml‘?::ggwup Mar 2016 gm -
° are shaping the future of the in-store experience. o 8
Suggested posts |NEW N o .
° Shop! Association announced the winners of the 2024 Global Awards during a live @ Shop[ Enhancmg Retail Environments &
ceremony at Shop! MarketPlace in Cincinnati on April 10. pecent Experiences
Celebrating the ultimate in point-of-purchase advertising displays and in-store actiy i Shop! Enhancing Retail Env... i Listed group
Shop! Global Award competition welcomes gold award-winning projects from Shop ~ # E#i%
nrograms from around the world. # D
# law E Start a post in this group
# ars
& Photo O video il Poll
Groups o
ifi Shop! Enhancing Retail Env...
‘« the group a question x

n be a great way to ask for help or connect with other group

?95 Shop! Greater China

Shop Asia Corporation Organization
Thank you for your interest! Please connect to: Shop! ACO
Guangzhou, Guangdong, China - Contact info

175 connections

@ Add profile section More

65,469 members

Including Renald L. Bowers and 29
other connections

SEO0 -

Show all »

About this group

This forum is sponsored by Shop!, a
global trade association whose
members produce all elements of the
retail physical platform. This online
forum is provided for professionals in
retail store design, store planning, ..

Show all >
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gREL
Entry Deadline

’ b1
EE Launched > ##E Regular > I Nomination > %3, Ceremony >
1 ] ]
I | |
| | | |
| | I | |
fll\ 25.04-25.06 ,L 2510 2511 ,ll\ 26.01 ,ll\
O—O0——O0—0 o——O—0 e
2025.03 | 25.07-25.09 I : I 2512 I 7 TBC
| | | |
| I : I |
| 1 | 1 I
B2E5H - [ e £H
Early Bird > SR Addition > : Preliminary Review Final Review >
I

25.10.31
(Beijing Time)
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© N WU,

o

SEMN Terms & Col

. REAREEMNHBShop! EfFZEENS IMEIFER (TR

"BERSY" ) BRI
NERREZFEREAINEMBIAZEEARR B REFT,
SRPVEREFP—RMERSE, BSEMIBSIERER
=¥

B& "@5hin" KBS, SEEREIUKITEENETPEAH.
&is. RIMaE.

SERIEMPIIE2024F3 B E2025F B HmHIN~ .
ESINTEEFShop! ARFHUERTERSE.
SEERERAF UL S E R EE,
ITENRERSEREZRE, MRk, —BESTEIMUER
(ZFAN) CSHEREEN.

FEZXIShop! ARZEREMEN.

TR FRAFFERMIY ISR, Bt ErIRNE

LEHSESEAR,

WS SE, BNAREESZENLERSHEERIIRTA

TEEEEER.

© N o U

10.

11.

Shop! Awards Contest is organized by SHOP!eaco (hereinafter referred to as "Awards
Committee").

The Awards Contest is open to domestic and overseas retail companies registered at home and
abroad.

Please seek the client's consent before entering, as this is a contest joined by both Party A and
Party B.

Entries must be designed or produced in Mainland China, Hong Kong, Macau and Taiwan,
except for the 'Overseas Market’ category.

Entries must be on the market from March 2024 to September 2025.

Entries that have been entered in Shop! Awards Contest are not entitled to join.

Questions about entries must be answered in full Chinese or in all English.

The jury's decision will be final and no dispute. Once entry is entered, this Terms and
Conditions is deemed accepted by entrant.

The Awards Committee will have final interpretation right of the Shop! Asia Awards Contest.
Please ensure that commercial copyrights have been obtained for all materials used in the
works. Any copyright disputes arising from this will be borne by the participating enterprises.
If you confirm your participation, you are deemed to have agreed to allow the organizers of
the competition to use the materials from the entries for promotional purposes.

17
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MARKETING AWARDS CONTEST
FEEEHXARE

SENSHR Entry Ty

@TLERS @retailer
@TLEL @retailbrand
@ ENF] @advertising agency
@ RIEERNT] @brandplanner
@EEIRITAT @retail design company
QEERIT @retail technology company
Q@EERRSF N @retail service provider

OEEEELE B @retail prop manufacturer

18



& 2025 SHOP! 27w 2 shops

MARKETING AWARDS

32 In i BB

AWARDS Instruction ‘*}. .

&, B+ [FEXE]

I Gold, Silver, Bronze + <Best Display of the Year>

¢ 2025 Shop! ARZE BIMSFREIZTRER. R, K.

€ Gold, silver, and bronze awards are given in each category in the SHOP! Awards Contest 2025.

Rk RETEREERAZE, meminsEmrER ey, QUi
33 2R B S — AN T, S 5

o -

e "BEST OF THE YEAR" is selected by international judges team from all the
jold medals before ceremony,

“is definitely an award to be proud of.

19
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A WA RDS CATEGORY

HHXG Regular
+
=2 EE3Z Digital Marketing
+
BiN51 Additional

20
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A WARDS CATEGORY

A eSS
Regular

I EACO
U
|

"

MARKETING AWARDS

. BZEFERIE Supermarket, Grocery & Convenience Store (P, SP, T)
BSREaFEyiCy Department Store & Shopping Mall (P, SP, T)
EBEIZ Cosmetics & Beauty (PSP T)

ItE. i=EIfAtE Toy, Sport & Fashion (P, SP,T)

Ma/tp2E1E Visual Merchandising & Scene Marketing (P, SP, T)

I JEIRHEEE Shop Fitting & Design (P, SP)

FEAEF0ERZR Display & Fixtures (P, SP, T)

HRINFE. JEHIEFIEHE Pop-up Store, Shop-in-Shop & Kiosk (P, SP, T)
B Category Management (P, SP)

[ER{EH In-Store Promotion (T)

ERFTE Cross-Over Retail (P. SP. T)

Y& EEERD Shopper Marketing Campaign (T)

SREINMRINE Sustainable Project (Long Term)

B89N 1E International Entries (P, SP. T)

I ESHE Digital Marketing

21
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- EmREBINEAIFKRE, REVATZIRKER (BREXTKE

F20MLAR, mIEs2mIt8=Ujpg, jpeg, png, gif) REIEEZE

| MARKETING AWARDS CONTEST
® FEEEHEHXRESE

SIEERI6SRIAE,

¢ ETLABEBRAA—

© E—MEAFTLURBS N AERNRIERS, BRRERHEER

EARRIEEIRIB B E R TiRIE.

AR, ATLAGFHRRREE RS,

MESEX3 Description

of regular category

{ESRIRIZEER B ITEHREE Submission Requirement and Evaluation Criteria

& (2o%A, 100MLIRK, BEmp4) |

o SEERFITORE: Mgt / &EFE / /K / elFR / R
=25 /7% 7 Sy N VAN

The entries should be made on a case-by-case basis, including four
images (each one should be within 20MB, and acceptable formats
include jpg, jpeg, png, and gif.) and answer six indicate questions as the
content.

An optional presentation video (within 2 minutes and 100MB,
acceptable format is mp4) may also be attached. The video is not
mandatory and can be submitted or omitted as preferred.

The same case can be submitted for multiple different award categories.
However, the submitted materials should have a focused approach

tailored to the specific attributes of each award category.

Evaluation Criteria: judge by 7 criteria Design / Production /

Communication / Innovation / Impact / Engagement /

Effectiveness,

I EACO
i
|

"

MARKETING AWARDS
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EMESEXS Description of regular category

SEZHa)EERE Participating case questionnaire questions

SEPIEBEEWIATN =R AT HITOZ Participants need to answer the following six competition questions:

D XANREMNEFEESRYZHRHEEETE? (8 @ What is the marketing target of the customers of this project in the demand
£300=) copywriting?(Up to 300 words.)

@ Mgt AFE(EERITEH=AMBE, AXANTE @ Describe how this project meets customer needs from the perspectives of design,
IMIHEEFRR? (&%£300%F) production (or planning) and landing?(Up to 300 words.)

@ XANEEESBIEKEPE? IR REE ® Does this project help to grow customer performance? If you have the relevant
HUE, JCESBAFTHEL, B5E,  (823005%) product sales data, especially the input-output ratio, please list the data.(Up to 300

@ *FXNRE, EEGH—SHERITE, 18, 55 words.)
H,  (5£2300=) @ s there any further explanation or supplement on this project, if so, please list.(Up

© FRHAES to 300 words.)

® L£EHE ® Lifetime Expectation

® Production Run

23
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Digital Marketing Awards

REU B HITERL

Planning & Execution Partners

).

cnad.com

24
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Digital Marketing

zozs SHopl MARKETING AWARDS CONTEST
e RS EEHXRE

FShop! EfRFEMSRINPESKM,
R "HFUEER" (FRiEE. FmiT
B, IPREIS. &R, LR "
SR ETERANSEHE.

20255 Shop! EfrFEEH SRR~ AX
E- U EERRERT MBI EE.
HFEHE. AIGCIHESTUANALIF
==

Authorized by SHOP!eaco, CNAD.com is responsible for the
solicitation of works, evaluation of works, invitation of judges,
awarding of activities, as well as the promotion and publicity of the

"Digital Marketing Award" in China.
In 2025, Shop! Awards Contest - Digital Marketing Awards will

continue to recognize outstanding enterprises in new retail, digital

marketing, AIGC-enabled industries, and technological innovation.

25
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HFILEHR
Digital Marketing

EACO
shop

MARKETING AWARDS

EInX Specify Category

vk wn =

HMIEERNSTEHETT New Retail Content Marketing;
T SWEHSIT Social Media Marketing;
BN B EHETT Video Content Marketing;
NZSSCREE R BT E-Commerce Content Effectiveness;
AIGCE BT AIGC Marketing

134k Industry Marketing Category

1
2
3
4.
5.
6
7
8
9

SEEHETT Automotive Marketing;
RBEmEHEEIT FMCG Marketing;
IRIRNE1HERTT Entertainment Marketing;
NHRE$HETT Culture & Travelling Marketing .
ERIETHEIT Finance Marketing
FEEHETT Sport Marketing
KEREEETT Great Health Marketing
HBEEHEIT Education Marketing

N = HETT Cause-related Marketing

26
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MARKETING AWARDS

E4%# Digital Marketing Category

{EaniBiEE K BITEHEITE Submission Requirement and Evaluation Criteria

. (ERIREANZMIFIRE, BENASE—NERERIIPPTETRL The entries should be made on a case-by-case basis, including a PPT. The

presentation should mainly focus on four sections: project background,

RNETERMESR. IERE. KIERE. SHEMERA IR, . o :
creative content, distribution channels, and marketing results.

o OIS RIAMSA—% (298K, 100MLA, XA LLE - An optional presentation video (within 2 minutes and 100MB, acceptable
. . N N format is mp4) may also be attached. The video is not mandatory and can be
mp4) , BRASRIARIET, PTLUSEHRREE EAL. , ,
submitted or omitted as preferred.
o E—NEGTLUEHENARHIRIEEG, IZAREPPTAIMATL ~ + The same case can be submitted for multiple different award categories.

However, the submitted PPT and video should have a focused approach

HERIEARRIEA R R T ESRHTHRIE.
- (PEfDiTSYRE: ERAE 10%. IMESIE 30% | 185
5Hg 25% . REM 35%

tailored to the specific attributes of each award category.

« Evaluation Criteria : judge by 4 criteria Project Background . 10%

Innovation 30%, Strategy 25% and Effectiveness 35%.,

27
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HFHEHE

Digital

Marketing Categ

ElnZEIZINRAE Submission Requirement and Evaluation Criteria for Specify Category

1. HSEREERSRTT:

AEEXROHIE, BITERSXER. SR aI
AFER, MNEmAVEF. RESHESEH TN
&, WELRS. & MARRRNARE TRERS
INESVIR

2, e EHEST:

U EHEFE L, AR EHERAFR, KK
TRSTIRERTREHKPIEZISR, TEHRHEBTH
HFEZEH.

3. YRAEEHSTT:

BRI SEITRIRS, MESEIERMEIERTHE, L
S TS ERRUE B ESK, SCILMARRRASZAR,
RFAZREIMmERIE, A BRERAIES.

1. New Retail Content Marketing Unit:

This refers to cases where the production, circulation, and sales processes of
goods are upgraded and transformed by relying on the Internet and utilizing
various information-based and intelligent technological means. It involves the
deep integration of online services, offline experiences, and modern logistics.

2. Social Media Unit:

This refers to outstanding cases where various marketing techniques are utilized
on social media platforms to achieve pre-set marketing KPI assessment indicators,
especially sales targets.

3. Video Content Marketing Unit:

This refers to cases where brand propositions are precisely and efficiently
disseminated in video form through the integration of strategies and creativity,
narrative and dramatic storytelling. These cases aim to achieve brand reach to
the audience, enhance audience interaction and brand experience, and achieve
target results.

28
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W FH=E8H Digital Marketing Catego

EInZEIZINIRAE Submission Requirement and Evaluation Criteria for Specify Category

4. AELHHEBET:

LIRERZEDIREBSEIE, HEINXE, B8
1T, BERBICARS IAMAMITRER. e, |
BHES e S HSERAHE =,

5. AIGCEiH®TT:

FFBAIFAK (fNChatgpt. Midjourney, XiIH—5%)
EE R ARILERA. SHHERNESE
HERRSRIBIFE. AR ANREE. SHEIRNE
EMHLAR S TR [SRHER.

4. E-Commerce Content Effectiveness Unit:

This refers to outstanding cases where insightful strategies and creativity,
excellent copywriting, and strong execution are used to create branded content
that triggers crazy shares, comments, likes, and achieves significant marketing
effects from internet users.

5. AIGC Marketing Unit:

This category recognizes exceptional cases of innovative applications of Al
technology (such as Chatgpt, Midjourney, Wenxin Yiyan, etc.) in the marketing
field. The created works should demonstrate innovative marketing strategies,
maturity in technological application, significant marketing effects, and a leading
role in the industry.
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HFWHEE Digital Marketing Categ

15'%3*%155@3_55 Submission Requirement and Evaluation Criteria for Industry Marketing Category

1, SEEHER:

IRERVA SR AT R SEIL  mEk RS e, B %75
TEsEERZ, 2mERAR, STHIVEEFR. SHEE
MEHSGIN, RITEHEERI=N.

2, RidmEHSRTT:

REHBRREWETHREE. FiE, MEARS. BEFA.

Balimh AFREUNEERS IEEH/MHEFEFR, FAXH
ELIEHEEE, REE3mEMBEINREE, T AEHER
B8, REHEERIZEA.

3, IRFEHST:

EWRBIARAGFEEEN(RER FRTEM, 52, 8
R, ) AN RS ERRA, IR REEE, SCHm
e B EIAIRERELRYZE,

1. Automotive Marketing Unit:
Cases where automotive companies utilize digital technologies to promote their products or services,
eliminate data barriers across various parties, gain comprehensive insights into users, and enhance marketing

efficiency through diversified marketing methods, channels, and approaches.

2. FMCG (Fast-Moving Consumer Goods) Marketing Unit:

Cases where FMCG companies utilize channels such as social media, Weibo, WeChat official accounts, e-
commerce platforms, mobile apps, as well as search engine marketing/optimization techniques, to achieve
precision marketing through big data, thereby enhancing brand awareness and exposure, expanding sales

channels, and increasing sales revenue.

3. Entertainment Marketing Unit:
Cases where corporate brands adopt an entertainment-based marketing model (where "entertainment" is
not limited to film, television, variety shows, music, games, etc.) to effectively reach target audiences,

enhance brand visibility, and achieve brand interaction and effective conversions.
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HFHEHE

Digital

Marketing Categ

1A SEIZINIHAE Submission Requirement and Evaluation Criteria for Industry Marketing Category

4, XhREHSRTT:

iirRX. BEEERE. TERE. XeFREFhll,
BT WU AT EAIK S, SEOUAL. SEMI &g
M. FRAHET FEMAO, REMUEAYERSCE
Hi2, IBINREMERAR. MAREES AL
BRI, BARPARMBEE. BITEMUNE.
E£RKRE. FFUSHTHFEFRIRFR, ESkiz
FraAIRSHIREFASE, 1EBINAFFEFR YL
i ENES VIR

5. EMEWHPT:

BT, Rk, 5. SRREERL, EBRATE
g8, mitBEFLI, SMEHERIKAEREL. BH
it BURER. M7, XISFSHEEZS, UK
HAEARREH T mE S REMERE, B
i EAr i S UERAIZEA,

4. Cultural and Tourism Marketing Unit:

Cases where tourism attractions, hotels, theme parks, cultural and creative product
companies, etc., utilize websites, social media accounts, SEO optimization, SEM
advertising, new media promotion, and other methods to increase website exposure
and ranking, boost traffic, and enhance conversion rates. These companies leverage
big data analysis and artificial intelligence technology to enhance user experience and
satisfaction. By employing innovative technological means such as virtual reality,
holographic projection, and digital navigation, they improve the quality and
unigueness of tourism products and services, increasing user engagement and positive
word-of-mouth.

5. Financial Marketing Unit:

Cases where banks, insurance companies, securities firms, financial technology
companies, etc., utilize artificial intelligence, cloud computing, and other methods to
achieve intelligent and refined marketing strategies. Through various daily life
scenarios such as e-commerce, travel, and payment, as well as digital media channels,
they promote product sales and brand awareness, thereby enhancing user satisfaction
and the precision of marketing promotion..
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HFHH=EW Digital Marketing Catego

1AV EIZININAE Submission Requirement and Evaluation Criteria for Industry Marketing Category

6. (FE=HEETT: 6. Sport Marketing Unit:

P RIEEFASESE. BEEaEARESY, Excellent cases are when enterprises integrate their brand with sports events, high-
AR RS NS R S R qguality sports content with great traffic and influence, and the brand's long-term
(TRE . FBEATIE R IS A, marketing strategy, and utilize technological and marketing digital innovation to
ST o B IEEK significantly improve brand influence, boost sales revenue, and achieve significant

SIS BT T, leap in market revenue.
7. Health Marketing Unit:
Cases where corporate brands leverage healthy elements or forms to establish

7. KIEREHSTT:
v REMEBIRRAYTTR/F N, B mES

emotional connections with customers, enhance brand recognition and reputation,

BEFNBRERR, RFMEBIANSREER, and further carry out a series of follow-up marketing activities that lead to sales
H—EHREERE—RIEE I ERINER conversions.

IR :NES LN

32



2025 SHOP! o' ='s5'% = = = s

MARKETING AWARDS

HFTWH=E4 Digital Marketing Catego

1A SEIZTINIHAE Submission Requirement and Evaluation Criteria for Industry Marketing Category

8. HE=HET: 8. Education Marketing Unit:

HENEEDIBTET B ML, AN EE. flhiEs Cases where educational institutions and other companies enhance
BMENASHIERES S5, MRS eks, 2 their brand image and improve the effectiveness and efficiency of their
FH R B R R R 22451, marketing through establishing professional websites, social media

marketing, creating valuable content, and utilizing online advertising.

9. KEEHETT:

LIEN BRI EE ERSHENE (R, #E.
X, KES) ZRESHE—R, FHMIERIEATE
VRERRERERES, BRI ERRIRATR A 2 ERIZEA.

9. Cause Marketing Unit:

Cases where profit-oriented companies closely integrate their business
objectives with social benefits (health, education, community, family,
etc.) to positively influence the company's overall brand strategy,
ultimately generating positive commercial and social value.

33



Sl 2025 SHOP! Xves oy

MIMX5 Description

u FEIRITE Sustainable Project (Long Term)

I EACO
oy

|

"

MARKETING AWARDS

of additional category

RIS BE SR W R EZ PR F RIS REZ R SE R R R, BrRBRIAR, SMAREWEEFRIRITRHRS B SRR

F. NMESUTAENFREIE, FJLSINAESEE]

This award is a recognition of the display products and display projects designed or produced by the competitors and their customer partners to

reduce the negative impact on the environment, and encourages the mass enterprises to think more about environmental protection in their

production and design. Products and items containing the following contents can participate in this category:

- JESEREREWFIBRRERm

- BT mEImBE (6ia0) BRAHEEGR LE
RelF S =M EEMHRIER.

- RITAWMRELE, FRER T R EEMRR R

- SRFAXRIVEREREWINE

 BIREFMmIRIT. SUFRYmENE

[(FEHEFEEFIIRT] RESBEEVEEESEERESMIP
Mg BERR M MER LV RERIKHIER,

Reusable or recyclable display products

Display products or projects using innovative solutions on (for example) plastic
components or composite sheets in place of hazardous materials.

The design includes the concept of environmental protection, and the product uses
recycled materials or environmentally friendly materials

Recycling or recycling items related to presentation

Products or projects designed or produced by circular economy

[Green Display] A reminder to consider whether the entries from appearance

design to use design reflect reduced waste and long-term awareness.
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Description

of additional

category

[FEIFER] KAHERBIETERRITFHITE

Submission Requirement and Evaluation Criteria of Sustainable Project

EmRBNROEIRE, RENASE4KER (BREXTKER
20MLIA, AIEZEOEIUAjpg. jpeg, png, gif) REIZFARZIEE
HY5 &Il

ATLAMTHERRIASA—S (295, 100MLAR, XA LIEmp4) |,
PRAISRASENETR, ATLUGERREE RS,

E— MO LUSHE N ARNRIES], RRARIEREIRERIEA

R IN R IA RSk TR,
FPETO M Mg /P / FRIK / BIFR /R /S

e

- /% 7

3 _‘_El‘#/_‘\//\

The entries should be made on a case-by-case basis, including
four images (each one should be within 20MB, and acceptable
formats include jpg, jpeg, png, and gif) and answer five indicate
questions as the content.

An optional presentation video (within 2 minutes and 100MB,
acceptable format is mp4) may also be attached. The video is not
mandatory and can be submitted or omitted as preferred.

The same case can be submitted for multiple different award
categories. However, the submitted materials should have a
focused approach tailored to the specific attributes of each award
category.

Evaluation Criteria: judge by 7 criteria Design / Production

/ Communication / Innovation / Impact /
Engagement / Effectiveness,
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fIM2X% Description of additional category

[FEIFER] XalEEE

Participating case questionnaire questions of sustainable project

SEPLVWEBEEWATIAN=ZERTHTOZ Participants need to answer the following five competition questions:

@ ERERIHER, SREREGRD TIIMERLEH?

Q@ AR SEERAERRIF RN TR TIERRT
INGSHR?

® SEFRAEMIRE (RE. MEF) WMREHE
4?7 BIanFReeRs, RORMSRYIBFIA, LR
IEERSITFER e ?

@ SEFRAHNHEEEF SRR IAERURIFALE?

© ZHEFRMILELFITNREIFESHEENTE
SINERIF? BRINGIBREIEMEFFIETE.

@)
@

@

Do the entries reduce pollution to the environment at the design phase of the project?
How to reduce environmental pollution in the materials and production process used
in this work?

What are the environmental changes in the infrastructure (equipment, environment,
etc.) of the work? Such as reducing energy consumption, reducing waste or waste
reuse, and strengthening the monitoring of processes?

How does the supply chain of the work protect the environment effectively in the
production process?

Is the final process of the field installation of the work also conducive to

environmental protection? Please specify the specific procedures and measures taken.
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MfIM2% Description of additional category

] i85 1% International Entries (P, SP, T)

£FShop! ARFHGHZFEKEIWAIXTE, ATEHITNKFECWSERETE, B, [ SRHTIEEEERSNTe, EATEZFEERTWAIEHE S
EMHE, Shop! KRBRZR2020F/IL "BIINHT" KIATAERFHEOH, SEXMINATESTETWES EAFHNTEER. [NENEHE Siasme.
EZEWFREXISEEMShop! /POPAIARERER, WX MRS ZEWEEBENZFI., EaaEERIERRAERIT,

In view of Shop! Awards Contest is attracting more and more attention from global enterprises. In order to provide a platform for greater China retail enterprises to compete with the

international retail, marketing, advertising and design industries, and promote China's retail prop industry and marketing and advertising industry to the world, Shop! The Grand Prix

Committee established the "Overseas Markets" category in 2020 and continued to use it in this year, aiming to encourage and recognize more excellent retail props, stores and marketing and

advertising events on the stage of the retail industry. If the business area does not have a regular Shop!/ POPAI Grand Prix coverage, this award is absolutely competitive for the enterprise, a

higher value of the international certification award.

SHEERITLARMUTE-IR ((BRFRETF) :

Entries may be any of the following (but not limited to):

. FEEHEREEF S Retail Marketing Display Prop products
. FEEHI SIE Retail Marketing Advertising Program

. FEIEEEIRIT Retail store installation design

. FEEHI &5E50 Retail Marketing Advertising Campaign
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fIMM2X% Description of additional category

(B9 h17] RANEmRIEERRITETRE

Submission Requirement and Evaluation Criteria of International Entries

s ERIREBNEMNFRE, IRENHNBR24KE R (BIFEXS5KEF  + The entries should be made on a case-by-case basis, including four images (each
) one should be within 20MB, and acceptable formats include jpg, jpeg, png, and gif.)
20MLAR, BJEEZA9HE=0jpg, jpeg, png, gif) REIZHEZERIE

and answer six indicate questions as the content .
TERY65RIAIRR, « An optional presentation video (within 2 minutes and 100MB, acceptable format is
mp4) may also be attached. The video is not mandatory and can be submitted or

° ﬂﬂﬁﬁ%%ﬁmﬁﬁ—% (Zéj\%qllj‘] , 100ML\)\W ' *%Z_EEEIL\J\ZEEm p4) ' omitted as preferred_

s . . L L + The same case can be submitted for multiple different award categories. However,
BRI ARSI, AR E IR, P J
the submitted materials should have a focused approach tailored to the specific

© E—PEATLIRIES DI AENRIERS, BRARESHEERE attributes of each award category.

AERRIEERNEME FMMIESRH I TIRIE,
« Evaluation Criteria : judge by 7 criteria Design / Production [/

- [PERRTOEE: MR / &EFE / F/X / elFR / BUEER / Communication / Innovation / Impact / Engagement [

BE St 7 FRE E AT AN Effectiveness,
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fifMN 3% Description of additional category

[EBrin] RAISTEEMIDEDH

Participating case questionnaire questions of international entries

SERWRBEEWLIT6N =R ABHITOEEZE  Participants need to answer the following six competition questions:

\

@ XATBHE P EER R HE S ERE? @ What is the marketing target of the customers of this project in the demand
(525300=F) copywriting? (Up to 300 words.)

@ MiBit. EFE(EEN) = MEE, BAIARE @ Describe how this project meets customer needs from the perspectives of design,

IMIHEEFRR? (&%£300%F) production (or planning) and landing?(Up to 300 words.)

@ XATEEERSBEKEPE? IR ® Does this project help to grow customer performance? If you have the relevant product
EXUE, TEIBANEHLL, B5E. (=£300%) sales data, especially the input-output ratio, please list the data.(Up to 300 words.)

@ XFXNME, EAEH—SiHEEEN T, E, B @ Is there any further explanation or supplement on this project, if so, please list.(Up to
. (&%300%F) 300 words.)

® FuHEEds ® Lifetime Expectation

® &£rrH=E ® Production Run
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SEiRIE Entry Procedur

ey el .
T BRiR P g, BENIR =R SRENIRAA
Entry 2 Pay Registration 3 Judgement 4 TS _D 5 Pay Nomination 6 Receive
Submission Fee 2 momc'_na:_'on Fee the trophy

otification

. REHILRSEES: 2025 10831023 459 %, BEMILAMITRES, SRS,
«  WNERFABETIRER, BERRRSHOPI SR RRSEIETFNES A +86 13450280029;
+ SHOP! EfFEtihe TMAIFAE R,

* Entry deadline is 23:59 October 315, 2025 (Beijing Time). Please pay the registration fee before deadline, or you will not eligible for
evaluation.
* Should you have any inquired regarding the fees, please feel free to contact Mr. Lee Li, our member service manager at +86 13450280029.

* SHOPleaco has the right of final interpretation.
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iEABRZ )\ REGISTRATION & ENTE

Shop! EfFZEEHEARE EN
SHOP! Marketing Awards Contest Official Website

shop-gc.com/awards

SERNGFRBESE!
Scan to join the Retail Oscar!

IEXIPIERNB(HAIRER, 1BHERT SHESREAR!

Please feel free to contact us for inquiries about website submission!


shop-gc.com/awards
shop-gc.com/awards
shop-gc.com/awards

RE

Registration Fee

Guidelines Of Tournament Fees For This Year

P EEFRITIRHE

B5{}: USD170 or RMB1,300
BMEBIER Per Entry

=HUN: USD230 or RMB1,800
BMLFRIER Per Entry

FEERY: USD300 or RMB2,300
BMEHBIER Per Entry

FINEER B BRI ERBEHNTENR. KiTFE, NS EREERRERSE.
Entries that successfully pay the registration fee will enter the judging phase. Upon
judgement, outstanding entries will qualify for nomination.

BHNIREE, TISFmEAHNESZMR, EAFIRIE, BRE.
Please note: once the registration fee has been paid, it is non-refundable regardless of
whether the submission proceeds to the nomination stage.

"2 REZIREZ SR
Members enjoy a 20% discount on the registration fee.

R

Nomination Fee

USD600 or RMB4,800
BRI F
Per Award-Winning Entry

ISEIRBRBARER, FIhEERIR S BRI SRIGRIN,

RE AR SRR EZR AR —sKiiR AL IR,

Entries that receive a nomination notification are eligible to win an award upon successful
payment of the nomination fee. This fee includes the production cost of one trophy and one
ceremony ticket.

HRERIMIZEEE

<, WHAFBAEmEERT!

Flexible pricing policies, making excellent works deserving of their reputation!
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Explanation Of Tournament Fees For This Year

251708

O 1 SHLUEAEPRH No Entry Amount Limit O 3 *H;J,Eﬁ;jefun::o\h\cy 2 oo
SHOPl%Egﬁ%}%‘,{jﬁ%o ﬁﬁﬁ*%_—lqﬁﬂy, I&:\Z:J\ELK_, /inﬁlﬁ’\%ﬁ-

: 4 L All charges are non-refundable.
Member enjoy special privileges. :
Thank you forunderstanding.

ZIF—FE248 Allow Submissions to Multiple Categories

= & - - .
02 —smmumsime snzsrs 04  FPHAREER Special Discount Policy
Bt — " RJER— R ERZTZE . 100 ELA Eiets, BERREDTT.
Submissions are allowed to multiple categories, increasing your chances of 10 entries or above, please contact us.

winning with more entries. Each entry should be paid separately.

HREAIERER, WHABRERSEERT!

More flexible pricing policies, making excellent works deserving of their reputation!




Acceptable Currency And Payment Method

AR

E5tx {7 Paying in US Dollars Payment in Renminbi (RMB)

BB R THIRSSTTRILL R RATIE BEHR T AR R

Please transfer US dollars by bank to the following bank account Please transfer Chinese yuan by bank to the following bank account

Account Name: SHOPASIA LIMITED ZHR: IBEEEEE M) BRAS
Account Number: 333-28-04386-2

H—t (SRS 91440101MA9WSEHASS
Bank & Branch: Shanghai Commercial Bank Ltd., Tsuen Wan Branch A f{nﬁﬁﬁﬁq . . 4.
Bareode1025 FRERIT: PERTT ML R T
. 4=mnik= .
SWIFT code: SCBKHKHHXXX RITKE: 627574441960
Bank Address: 405 Castle Peak Road, Tsuen Wan , N.T. Hong Kong SWIFT CODE: BKCHCNBJ400

P SRS T &,
EEERARTXTRER, RINGRULERIBRS, EHRITRAFEER.

We recommend using US dollars to pay for the fee.

If you pay for the fee using Chinese yuan, we will provide a general VAT invoice, please provide us with your invoicing information. a5
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B 2024 Shop! KARERKIZFIXIZZE Shop! Awards Contest Winner List 2024
https://www.shop-gc.com/newsinfo/994148.html

B 2023 Shop! KARERXKIZEFIXIZZE Shop! Awards Contest Winner List 2023
http://shop-gc.com/newsinfo/885782.html

B 2025 Shop! £EkKREZFFRIZ{EamEE Shop! Global Awards Contest Winner List 2025
https://shop.secure-platform.com/a/gallery?roundid=128

B 2025 Shop! ZEHPESKXIZE Shop! France Awards 2025
2025 — GALLERY — THEMATIC SHOP! AWARDS PARIS — SHOP! Awards 2025 (shop-awards.fr)

| 2025 Shop! EE4ESAKRE POPAI D-A-CH Awards 2025
Shop! D-A-CH Awards 2025 - Shop! (shopassociation-dach.de)
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The excellence merits recognition!

A
T
Tl te

IS RIRSEE FB5kE
Mr. Lee Li, Manager_Member Service

1M1= / FEH WeChat / Mobile : +86 13450280029
MB%E Email: Lee@Shop-gc.com
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